
 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 
 
 

           

  
 

 

 
 

 

 

Journal of Public Relations Research Middle East 
 

Scientific refereed Journal - Published by Egyptian Public Relations Association – Eleventh Issue – April / June 2016  
 

                                                                                                     
 

        Abstracts Researches in Arabic: 
 

 Supervisors :Prof. Dr. Mahmoud Yousef , Associate Prof. Dr. Safwat El-Alem. 
  

The research team: Associate Prof. Dr. Mona Umran, Dr. Tareq Sultan, Dr. Lamia 

Shehata, Dr. Bahaa Hamed, Dr. Samar Abdul Halim, Dr. Muhannad Al-Amin, Dr. Asmaa 

Hijazi,  Dr. Walla Abdul Rahman 
 
           

          Collective Research involving all Faculty Members of the Faculty of Media and Mass Communication at 
          University of Modern Science in Dubai; Entitled: 
          

         Job satisfaction of Employees of the UMS - Dubai                                                                 7 
 

 Dr. Hafid Yassen Hamid Al-Hitty - Anbar University - Iraq 
          

        The Fact of Public Relations Activity in Iraqi Governmental Institutions  

         Field Study                                                                                                                10    
              

                                 

 Dr. Hala El Talahaty - Modern University for Technology and Information  (MTI) 
 

        The impact of News Websites targeted at forming the Ideas and Trends,  

        An applied Study on the case known as "Marriott cell"(An analytical study)   11 
 

 Dr. Hearth Yas Khudhair AL- Beyaty   - University -Technology -Malaysia (UTM)  

       Employing modern information technology and communication In  

        E-marketing (Theoretical study)                                                                                12 


 Dr. Ali HamoudahGoma’aSoleiman –  Al-Azhar University 
          

The Role of Video Press in shaping Foreign Communities’ Approaches 

towards Islamophobia Phenomenon, Field Study on a Sample of Arabic & 

non-Arabic Speaking People                                                                                            14 
 
 

  Dr. Yusra Hosni Abd al-Khaliq   - University of Assiut 

     Public Relations Communication across the Organization Website"The UAE 

      Ministry of Interior as example                                                                              " 17 
 


  

       
 

 

 

@ 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Scientific Board ** 
JPRR.ME 

  

 

Prof. Dr. Aly Agwa (Egypt) 
Professor of Public Relations and former Dean of  the Faculty of Mass Communication, Cairo University 

 

Prof. Dr. Thomas A. Bauer (Austria) 
  

           of Vienna University  Professor of Mass Communication at the   
 

Prof. Dr. Mona Al-Hadedy (Egypt) 
Professor of radio and television – Faculty of Mass Communication, Cairo University 

 

Prof. Dr. Yas Elbaiaty (Iraq) 
  

Professor of Journalism at the University of Baghdad, Vice Dean of the Faculty of Media and Information 
and Humanities, Ajman University of Science 
  

Prof. Dr. Enshirah el SHAL (Egypt) 
Professor of Media at the Faculty of Mass Communication, Cairo University)State Doctorate in Arts and 
Humanities from France) 
  

Prof. Dr. Hassan Mekawy (Egypt) 
  

Professor of radio and television  – Faculty of Mass Communication, Cairo University 
 

Prof. Dr. Nesma Younes (Egypt) 
 

Professor of Radio & Televosion at the Faculty of Mass Communication, Cairo University 
 

  

Prof. Dr. Mohamed Moawad (Egypt) 
Media professor at Ain Shams University & former Dean of Faculty of  Mass Communication - Sinai 
University 
  

Prof. Dr. Samy Abd Elaziz (Egypt) 
Professor of public relations and marketing communications for the former Dean of the Faculty of 
Information, Cairo University 
  

Prof. Dr. Abd Elrahman El Aned (KSA) 
Professor of Media and Public Relations Department of the Faculty of Media Arts - King Saud University 
  

  

Prof. Dr. Mahmoud Yousef (Egypt) 
Professor of Public Relations - Faculty of Mass Communication, Cairo University 
  

Prof. Dr. Samy Taya (Egypt) 
  

Professor and Head of Public Relations Faculty of Mass Communication - Cairo University 
    

Prof. Dr. Basyouni Hamada (Egypt) 
Professor of media and public opinion, political - Faculty of Mass Communication, Cairo University  
  
 

Prof. Dr. Sherif Darwesh Allaban (Egypt) 
 

Professor of printing press & Vice- Dean for Community Service at the Faculty of Mass 
Communication, Cairo University 

 

Prof. Dr. Hassan Aly (Egypt) 
Professor of Radio & Television and Head of Mass Communication Department – Faculty of 
Arts - Mina University 

 

Prof. Dr. Mahmoud Hassan Ismael (Egypt) 
professor of Culture Media and Children at Ain Shams University  
 
  

Prof. Dr. Hamdy Abo Alenen (Egypt) 
Media professor and dean of the Faculty of Al-Alsun and Mass Communication, Vice President of the  
International University of Egypt 
 
   

Prof. Dr. Othman Al Arabi (KSA) 
Professor of Public Relations and the former head of the media department at the Faculty of Arts – King 
Saud University  
 

Prof. Dr. Abden Alsharef (Libya) 
  

Media professor and dean of the College of Arts and Humanities at the University of Zaytuna – Libya 
 
  

Prof. Dr. Waled Fathalha Barakat (Egypt) 
 

Professor of Radio & Televosion and  Vice- Dean  for Student Affairs at the Faculty of Mass 
Communication, Cairo University 
 

 
 
 

Prof. Dr. Tahseen  Mansour (Jordan) 
 

Professor of Public Relations at the Faculty of Mass Communication, Yarmouk University 
 
 
 

  

Prof. Dr. Mohamed Elbokhary (Syria) 
  

Professor, Department of Public Relations and Publicity, School of Journalism, University of MF Uzbek 
national Ulugbek Beck 
  

Prof. Dr. Ali Kessaissia,(Algeria) 
Professor, Faculty of Media Science & Communication,  University of Algiers-3. 
 
 

Prof. Dr. Redouane BoudJema,(Algeria) 
Professor, Faculty of Media Science & Communication,  University of Algiers-3. 

 

 

 
 

 
 

 
 

Journal of Public Relations Research Middle East 

JPRR.ME)) 
  

Scientific Refereed Journal 
 

6012 June/   April  -issue  Eleventh - 

   
Founder & Chairman    

 

  Dr. Hatem Saad 
 

Chair of EPRA 
  

   
 

 

 

 

 

  

Editor in Chief  
 

Prof. Dr. Aly Agwa  
Professor of Public Relations & former Dean of Faculty      

of Mass Communication - Cairo University 

Chair of the Scientific Committee of EPRA 
                           

             
Editorial Manager 

 

Prof. Dr. Mohamed Moawad  
Media  Professor at Ain Shams University & former Dean 

of Faculty of  Mass Communication - Sinai University 
  

Chair of the Consulting Committee of EPRA 
 

 

Editorial Assistants 
 

Prof.Dr. Rizk Abd Elmoaty 
    Professor of Public Relations   

   Misr International University 
  

 

 
 

Dr. El-Sayed Abdel-Rahman  
Assistant Professor of Public Relations 

 Mass Communication Faculty – Sinai University 
 

 

English Reviewer 
 

Ahmed Badr 

 
 

Address 

Egyptian Public Relations Association 
Arab Republic of Egypt 

Giza - Dokki 

  

Ben Elsarayat - 2 Ahmed Zayat Street  

Mobile: +201141514157 

+2237620818 Tel : 

www.epra.org.eg 

jprr@epra.org.eg 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

** Names are arranged according to the date of obtaining the degree of a university professor. 

 

http://www.miuegypt.edu.eg/academics/faculty-of-alsun/


Journal of Public Relations Research Middle East 
 

   It is a scientific journal that publishes specialized research papers in Public Relations, 

Mass Media and Communication ,after peer refereeing these papers by a number of specialized 

Professors. 

The journal is affiliated to the Egyptian Public Relations Association, the first Egyptian specialized 

scientific association in public relations. 

- The journal is accredited, Classified internationally for its printed and electronic version 

from the Academy of Scientific Research and Technology in Cairo And classified by the 

Committee of Scientific Promotion Specialization media - Supreme Council of Universities. 

- This journal is published quarterly. 

- The journal accepts publishing books, conferences, workshops and scientific Arab and 

international events. 

- The journal publishes advertisements on scientific search engines, Arabic and foreign 

publishing houses according to the special conditions adhered to by the advertiser. 

- It also publishes special research papers of the scientific promotion and for  researchers who 

are about to defend master and Doctoral theses.  

- The publication of academic theses that have been discussed, scientific books specialized in 

public relations and media and teaching staff members specialized scientific essays. 

 

Publishing rules: 

- It should be an original Manuscripts that has never been published. 

- Arabic, English, French Manuscripts are accepted however a one page abstract in English 

should be submitted if the Manuscripts is written in Arabic. 

- The submitted Manuscripts should be in the fields of public relations and integrated 

marketing communications.  

- The submitted scientific Manuscripts are subject to refereeing unless they have been 

evaluated by scientific committees and boards at recognized authorities or they were part of 

an accepted academic thesis. 

- The correct scientific bases of writing scientific research should be considered. It should be 

typed, in Simplified Arabic, 14 points font for the main text. The main and sub titles, in Bold 

letters. English Manuscripts should be written in Times New Roman.  

- References are mentioned at the end of the Manuscripts in a sequential manner.  

- References are monitored at the end of research, according to the methodology of scientific 

sequential manner and in accordance with the reference signal to the board in a way that 

APA Search of America. 
- The author should present a printed copy and an electronic copy of his manuscript on a CD 

written in Word format with his/her CV. 

- In case of accepting the publication of the manuscript in the journal, the author will be 

informed officially by a letter. But in case of refusing, the author will be informed officially 

by a letter and part of the research publication fees will be sent back to him soon. 

- If the manuscript required simple modifications, the author should resent the manuscript with 

the new modifications during one week after the receipt the modification notes, and if the 

author is late, the manuscript will be delayed to the upcoming issue, but if there are thorough 

modifications in the manuscript, the author should send them after 15 days.  



- The publication fees of the manuscript for the Egyptians are: 850 L.E. and for the Expatriate 

Egyptians and the Foreigners are: 450 $. 

- If the referring committee refused and approved the disqualification of publishing the 

manuscript, an amount of 250 L.E. will be reimbursed for the Egyptian authors and 130 $ for 

the Expatriate Egyptians and the Foreigners. 

- The manuscript does not exceed 35 pages of A4 size. 20 L.E. will be paid for an extra page 

for the Egyptians and 5 $ for Expatriate Egyptians and the Foreigners authors.  

- A special 10 % discount of the publication fees will be offered to the Egyptians and the 

Foreign members of the Fellowship of the Egyptian Public Relations Association for any 

number of times during the year. 

- Three copies of the journal and three Extracted pieces from the author's manuscript after the 

publication. 

- The fees of publishing the scientific abstract of (Master's Degree) are: 250 L.E. for the 

Egyptians and 150 $ for the Foreigners. 

- The fees of publishing the scientific abstract of (Doctorate Degree) are: 350 L.E. for the 

Egyptians and 180 $ for the Foreigners. As the abstract do not exceed 8 pages and a 10 % 

discount is offered to the members of the Egyptian Society of Public Relations. Three copies 

of the journal will be sent to the author's address. 

- Publishing a book offer costs LE 700 for the Egyptians and 300 $US for foreigners. 

- Three copies of the journal are sent to the author of the book after the publication to his/her 

address. And a 10% discount is offered to the members of the Egyptian Society of Public 

Relations.  

- For publishing offers of workshops organization and seminars, inside Egypt LE 600 and 

outside Egypt U.S. $ 350 without a limit to the number of pages. 

- The fees of the presentation of the International Conferences inside Egypt: 850 L.E. and 

outside Egypt: 450 $ without a limitation of the number of pages. 

- All the research results and opinions express the opinions of the authors of the presented 

research papers not the opinions of the Egyptian Association for Public Relations. 

- Submissions will be sent to the chairman of the Journal. 

   

Address: 

 Egyptian Public Relations Association,  

Arab Republic of Egypt, Gizza, El-Dokki, Bein El-Sarayat, 2 Ahmed El-zayat Street.  

And also to the Association email: jprr@epra.org.eg, or info@epra.org.eg, chairman@epra.org.eg, 

after paying the publishing fees and sending a copy of the receipt.  

 

 

 

 

 

 

 

 

 

 

 

mailto:jprr@epra.org.eg


Copyright © EPRA 2016 

All rights reserved. 

 
 
 
 
 
 
 
 

 
None of the materials provided on this Journal or the web site may be used, reproduced or transmitted, in 
whole or in part, in any form or by any means, electronic or mechanical, including photocopying, recording or 
the use of any information storage and retrieval system, except as provided for in the Terms and Conditions 
of Use of Egyptian public Relations Association, without permission in writing from the publisher. 

And all applicable terms and conditions and international laws with regard to the violation of the copyrights of 
the electronic or printed copy.  

ISSN for the printed copy 

(ISSN 2314-8721)                                                                                  

 

ISSN of the electronic version 

(ISSN 2314-8723X)                                                                                 

 
 

To request such permission or for further enquires, please contact: 
 

EPRA Publications  
Egyptian Public Relations Association, Gizza, Egypt 
 Dokki, Ben Elsarayat -2 Ahmed Elzayat St. 
 

jprr@epra.org.eg  -  chairman@epra.org.eg     Email: 
 

Web:      www.epra.org.eg 
 

 (+2) 02-376-20 -818   -  (+2) 0114 -15 -14 -151  -  (+2) 0114 -15 -14 -157 Phone:     

 

 

 
 

 

 

 

 

 

mailto:jprr@epra.org.eg
mailto:jprr@epra.org.eg
mailto:chairman@epra.org.eg


 
 

 

17 JPRR.ME   No.11 

Public Relations Communication across the Organization 

Website"The UAE Ministry of Interior as example" 
 

                                                                                             Yusra Hosni Abd al-Khaliq 

                                                                              yosrahossni@yahoo.com 

                                                                                                                                Assistant Professors of Public Relations 
                                                                                                                                 Faculty of Arts - University of Assiut 

Abstract 

Organization website is considered one of the most effective ways that 

encourage the public to the continuous communicate with the organization for 

developing of lasting relationships, and maintain it. It represents one of the main 

pillars of the organization, and serves as a search engine optimization for 

continuous promotion of the news. In addition to its role in dealing with a broad 

spectrum of internal and external audiences within the organization and it 

provides many advantages not provided by traditional means of communication, 

as well as establishes effective communication with public, and the 

dissemination of information directly with stakeholders, without the need for a 

medium. Thus, it contributes to strengthen the organization's name, and create a 

good image. 

This leads to the rapid development in communications and information, 

and the means of new media technologies, in addition to the accelerated 

research questions about the opportunities that holds those developments in the 

security situation. Also, the news, which afford security institutions, and 

communication strategies between multiple public sectors dealing with it; which 

requires security institutions to use all means of communication available to 

disseminate facts and information and ideas to the Public, as well as achieving 

effective communication. Thus, contributing to building understanding of the 

emotion and engagement with their audiences, and works to strengthen the 

mental image of the security institutions, and maintained to ensure support, and 

build bridges of confidence between the security establishments and its 

audience; as well as contributing to the Conservation of Security and stability. 

Accordingly, we determined the topic and problem of the study and the 

evaluation quality of UAE MoI Website by measuring the collection of items 

contained in the site (content quality, the quality of the organization, the quality 

of design, quality easy handling). This was to learn how to take advantage of 

UAE Ministry of Interior Website, beside the advantages, possibilities and roles 

provided by the website in achieving communication and public relations with 
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internal and external audiences, as well as their application of the concepts of 

interactive communication and electronic dialogue. 

This study belongs to the descriptive researches and based on the survey 

method, and contained a study tool in the evaluation of the quality of the 

website tool in order to judge the quality of the website of the organization of 

the study sample. 

Objectives of the study: 

 

The main objective of the study to identify the website quality in achieving the 

objectives of the UAE Ministry of Interior public relations in contact with the 

public, and the implications of that goal: 

1. Disclose the extent of quality of the content provided on the UAE MoI 

website. 

2. Monitoring the quality of the design of the UAE MoI website. 

3. Assess the UAE MoI organization's website. 

4. Determine the ease of use of the UAE MoI website. 

Conclusion: 

 

1. Regarding the content quality provided on the site, UAE MoI Website 

achieved high rates, beside there has been available elements to achieve quality 

content to the website of the UAE MoI at high rates for each of the novelty and 

objectivity of the site, as well as the appropriate information. 

2. Regarding the site design quality, UAE MoI Website achieved high rates. 

There were 12 elements available on the website out of the seventeen-element 

component. Also, it achieved high levels of quality design for all the design 

elements that have been measured namely; the attractiveness of the site in terms 

of the use of images, graphics, color of the site, and the use of the properties of 

video, audio and image files. Finally, taking into account the font size, and type 

in order to facilitate reading the site, highlighting the headlines, which were 

reflected on the quality of the UAE MoI website design. 

3. UAE MoI Website has achieved high rates of the quality of the site planning. 

The site has keen interest in the links and connections, and it represents the 

function of interest in delivery of information, as well as great reflection on the 

communicative strategies of the security institutions in achieving its objectives. 

 

 


	E - 1 تمهيدي انجليزي
	6

