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Methods of Mass Media misleading mechanisms in cultural sites 
directed to the Arab Audiences  

An analytical study of Qantarh site for dialogue with the Islamic world     
                                                                                                                                  

 

                                                                                     Dr. Ayat Ahmed Ramadan 

                                                        pioneer_ayat@hotmail.com                                                                                                                                         

Assistance Professor of Press and Publishing 
Press & Publishing Department, Faculty of Islamic and Arabic Studies - Girls  

                                                     Al-Azhar University 

Abstract 

           The problem of this study is determined as an attempt to complete the 

understanding of the phenomenon of foreign electronic media in Arabic. After a 
large number of foreign websites directed at all these sites targeting the Arab 
public in the Arab region and abroad, and the credibility gained by these sites in 
the news area, The Arab World Through this study, the researcher tries to 
monitor (the methods of disinformation in cultural sites addressed to the Arab 
world, specifically related to women's issues, as these sites are considered as a 
new electronic pot targeting an ideological dimension in addressing the public 
and trying to influence by introducing social and cultural issues and everything 
related to Islam through an analytical study of women's issues raised in the 
Qantarh site for dialogue with the Muslim world). The most prominent findings 
of the study through analyzing the content of women's issues in the site are as 
follows: 
- The study found that most of the mechanisms used in the site during the site's   
handling of women's issues in Arab societies are selectivity by 53.2% with   
institutional and individual motives and other motives required by the subject 
itself. This is evident in the selection of vocabulary, terms and sources followed 
by the mechanism of the methods by 19.2%, followed by dumping by 15.2% 
then the   jamming mechanism was 6.6% and the mixing mechanism rated at the 
end by 5.8%. 
- The analysis of the content revealed that the most topics related to women 

were women's Islam (20.6%), women's veil (16.5%), women's freedom 
(12.5%) and equality (11.3%). There were other topics mentioned by the 
researcher in qualitative analysis to extract the misleading mechanisms of 
Islamic feminism because it contains the basic idea of feminism. 

- The study showed that, the majority of the countries in which the site dealt 
with the context of women's Islam in its various issues is the Saudi society (in 
the state, guardianship and hijab) by 42.4%, followed by the Iranian society 
(women's freedom and women's veil) by 32.6%, Then Tunisia and Morocco 
in inheritance, And then (the topics of terrorism and extremism) in Muslim 
societies in the West, whether in the West or those who move to the areas of 
armed conflict under the pretext of Muslim by 8.8%. and Egypt comes at the 
end by (4.2%) in the situation of women living and sexual harassment. 
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