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Treatment of the Social Protection Issues for the Child in 
Websites of the Childhood Organizations and Their 
Relationship with Awareness of the University Students 
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                                                                                               Lecturer of Mass Communication and Children Culture,  

                                                                                                   Faculty of Education Early Childhood Port.   

Port Said University 
 

Abstract 

        This study seeks to know the treatment of the social protection issues 
for the child in websites of the childhood organizations and their relationship 
with university students' awareness, to identify the most important social 
protection issues for child and also the most dealing with websites of the 
childhood organizations and the interest degree of the site and the method of 
handling and treatment of them.  
   Also, this study seeks to determine university students' reasons to browse the 
websites of those organizations, sample of the study, and to know their level of 
awareness for social protection issues for child that are dealt by the websites for 
the childhood organizations.  
This study belongs to the descriptive studies and depends on the survey 
approach with its analytical and field method. 
The analytical study was applied to an intentional sample of three sites, which 
are: "The UNICEF website - the Arab Council for Childhood and Development 
- the National Council for Childhood and Motherhood", in order to analyze their 
content for a period of three months started from 1

st
September, 2019 to 

30
th
November, 2019. The field study sample also represents an intentional 

sample of the users for the websites of childhood organizations, consisting of 
(200) students from third and fourth year students in early childhood colleges at 
Cairo and Port Said universities who are between the ages of 19-21 years, 
distributed equally (100) students for each university. 
The results showed that there is a variety of the social protection issues dealt 
by the websites of childhood organizations, the sample of the study, each site, 
included more than one issue, as the issue of the social care and alternative child 
care institutions was on the top of the social protection issues for children that 
appeared in the websites of childhood organizations, the sample of the study, 
with percentage (32.8%), followed by the second order "The issue of child 
health protection with percentage (20.4%). 
- It was found that the general arithmetic mean for the issue of the social care 
and alternative care institutions was (2.79). This is an average in the range of 
(2.34 to 3) with a degree of "approval" according to the used scale. This means 
that the female students, the study sample, confirm that the websites of 
childhood organizations are concerned with the issue of the social care and 
alternative care institutions on a large scale. 
keywords:
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