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The Egyptian Public's Attitudes towards Advertising Awareness 
Campaigns on Satellite Channels and their Impact on his 
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Abstract 

         The research aimed to identify the Egyptian public's attitudes towards 
advertising awareness campaigns on satellite channels and their impact on his 
behaviour towards the Corona virus. From the city of Sohag, the results showed that 
the respondents’ follow-up to Egyptian satellite channels is moderate, and they must 
constantly improve and develop themselves in order to succeed in attracting more 
viewers and followers, and arousing their interest and desires to continue to follow 
them. 
And thus, the ability to influence better and more, and the results showed that the 
number of satellite channels that the research community follows is few compared 
to the number of satellite channels on Nilesat, which requires them to improve the 
quality of their content, programs and topics in order to succeed in attracting 
viewers. 
The results showed that the most important factor influencing the attention of the 
research sample to the advertising awareness campaigns is the validity and 
credibility of the information, and thus support its positive trends towards these 
campaigns, and the results revealed that the most important reasons for the research 
sample’s exposure to advertising awareness campaigns in Egyptian satellite 
channels is knowledge of the damages of the Corona virus, the channel’s reputation 
and credibility, and that the degree of remembering the contents of advertising 
awareness campaigns related to the emerging corona virus is medium, which 
requires those in charge of these campaigns take into account the simplification and 
shortness and focus on the important points only. 

Attention to the formulation of campaign advertising slogans in a striking, attractive, 
and expressive manner of the main campaign theme, as well as designing the 
campaign in an easy and interesting manner with studied scientific repetition, so that 
the degree of remembrance of the campaigns can be increased by the respondents, 
and the results indicated that the respondents’ attitudes towards advertising 
awareness campaigns on Egyptian satellite channels Positive to a moderate degree, 
and the reasons for the lack of high turnout or the presence of high positive trends 
towards these campaigns by those in charge of these campaigns, and a process of 
improvement and refining more commensurate with the needs of the respondents 
must be carried out. 
Keywords: Trends, Advertising Awareness Campaigns, Satellite Channels, 

                    Corona Virus. 
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