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The Design of Online Advertising in Egyptian News
Websites

Dr. Magda Abdel Monem Makulouf
Lecture at Public Relations & Advertising Dep.
Higher Institute for Media and Communication Arts
City of Culture and Science in 6th of October

Abstract

This is a descriptive study designed to identify the different formats of
advertising in Egyptian news websites. The study uses content analysis to
observe the design of online ads in the following sample news websites:

1. Websites affiliated with a well-established news organisation: Al-Ahram
— Al Shorouk

2. Local online portal: Akhbarak — Masrawy

3. Local news websites published in English: Daily News Egypt — Egypt
Independent

Content analysis data were collected on a weekly basis, starting Sunday, 1
December 2013, through Sunday, 29 December 2013.
This study aims at identifying:

- Ad formats in Egyptian news websites

- How these ads are presented

- Most common ad formats in Egyptian news websites, and how it
compares to worldwide standards

- Goals desired by advertisers, and different types of message appeals
incorporated

Results of the study:

- Available space for advertising did not vary much among the six sample
websites. Yet, Shorouk and Egypt Independent offered fewer advertising
spaces than all other sites

- Commercial ads dominated all advertised areas comparing to non-profit
ads

- Egyptian advertisers dominated the advertising space in the sample. Yet,
foreign advertisers focused more on English-speaking sites. It is noted too
that English ads never appeared on Arabic pages, and Arabic ads never
appeared on English pages.

- Types of goods and services advertised in Egyptian news sites were quite
similar to global standards. However, automobile, entertainment, tourism
and health advertisements were quite scarce in Egyptian news sites.

- As expected banner ads dominated all ad formats in the sample. Yet, what
was not expected is the scarcity of using other forms of display
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advertising, especially floating ads and expanding ads, which are quite
very popular globally. This may be due to their high production costs or
to strict/formal news website policies.

Newspapers trying to maintain a formal image might be evident as they
target only adults and exclude teenagers. However a number of ads tried
to be a little lighter.

Interactivity is a key element of any online advertising message as still
images and fixed components rest marginalized amid those many
interactive elements on the page, may them be other ads or page’s
original content.

Recommendations:

This study tried to serve as a gateway to more in-depth studies that
examine the relationship between advertising content and original content
of the page, especially with the scarcity of such studies in Egypt. It may
serve as a cornerstone for more insightful studies on the relationship
between online advertising and the intermediate website on which they
are presented.

Due to the growing number of social networks users, it is recommended
that more similar studies be conducted to learn about the advertising
methods used through these networks and use them to serve the
advertising process.
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