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Egyptian newspapers processing revolution June 30, analytical 
Study of the newspapers: AlAhram, Alwafd, Al Masry Al Youm 

 
                                                                                  Dr. Khaled Ahmed Mosaed   

Associate Professor & Head of Journalism department           
                                                                                   Faculty of Mass Communication Technology - Sinai University 

 

Abstract 

      Through inform the researcher on the previous studies have noted that 

the revolution June 30 did not take her right through scientific research in order 
to add to the scientific library and serve as a monitoring very important era in 
the life of the Egyptian nation and it can crystallize study problem in question a 
key which is the size of treatment Egyptian newspapers revolution June 30? 
 

The importance of studying: 
The importance of studies reveals the dimensions of the issue under study and 
measure the size of the interest in them 
 

Objectives of the study: 

- Identify the size and the degree of interest the study Newspapers of revolution 
June 30. 
- Identify the editorial materials used in the remediation site 
- Identify the sources of journalistic material relied on by the press to cover the 

events of the revolution 
- Identify persuasive techniques that relied on newspapers during the study dealt 
with the events of the revolution. 

- Identify Supporting and opposing trends  in newspapers during the 
remediation of the study of the Revolution of June 30 
- Identify the reasons for the revolution of June 30... 

 

The most important results of the study 

 -Analytical data of the study indicate To the News press in the forefront of 
editorial art used in the remediation of a revolution June 30 with a rate of 
(51.22%) of the total journalistic themes that have been used in the press 
remediation of the subject of the study and fell Press arts and other short so that 
school newspapers are keen on the cover news reporting of the events of the 
revolution as it unfolds. Not only did they monitor only the news, but is 
working to follow it. working to follow it. 
- Newspapers study relied on the editors as a major source of direct and get 
information on the subject of study and reflect this outcome keen study 
newspapers to get information accurately and more credible. 
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